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Disclaimer

4 )

This presentation contains forward o ki ng st atements regarding future eyamty)andaftutauree bragsul
expectations, estimates, forecasts and projections about the industries in which the Company operates, and on thassefigii@mlof the management of the
Company. In particular, among other statements, certain statements with regard to management objectives, trend®perasoits, shargins, costs, return on
equity, risk management, competition, changes in business strategy and the acquisition and disposition of assetdamidrfgriwardture. Words such as
6expectsd, 6anticipatesod, 6scenariod, Oout | dimakde,s 66t aarsg entesldl, adsg caanlys Ov,a rd partaj
similar expressions, are intended to identify such foreaidng statements. Those forwhraking statements are only assuams and are subject to risks,
uncertainties and assumptions that are difficult to predict because they relate to events and depend upon circumsititirazsithatthe future. Therefore, actual
results of the Company may differ materially and adversely from those expressed or implied in any-fookiagl statement anithe Company does not assume
any liability with respect thereto. Factors that might cause or contribute to such differences include, but are apgllirniteeconomic conditions, the impact of
competition, or political and economic developments in the countries in which the Company operates. AogKigvatatemes made by or on behalf of the
Company speak only as of the date they are made. The Company does not undertake to updatelémkiagdstatements to refleaty change in its

expectations with regard thereto, or any change in events, conditions or circumstances which any such statemerfhereasked snadvised to consult any
further disclosure that may be made in documents filed by the CompaBovsititaliana S.p.A(ltaly).

The Manager in Charge of preparing the Company financial reports hereby certifies pursuant to paragraph 2 oflaig.af54eConsolidated Law on Finance
(TestdUnicaodella Finanzy, that the accounting disclosures of this document are consistent with the accounting documents, ledgers and entries.

This presentation has been prepared solely for the use at the meeting/conference call with investors and analystssibihe lozitev. Under no circumstances
may this presentation be deemed to be an offer to sell, a solicitation to buy or a solicitation of an offer to buy séamikimd in any jurisdiction where such an
offer, solicitation or sale should follow any registration, qualification, notice, disclosure or application undetiésdagswand regulations of any such jurisdiction.
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MORE THAN 140 YEARS
changing the way people move




OUR VALUES

QUALITY

Relentless focus on details, beautiful engineering
and effective design, technical excellence.

INNOVATION

A deep commitment to knowledge and curiosity, an
open view of technology and proven engineering
excellence always with an eye for the inimitable.

VARIETY

Richness of strong brands, multi-specialist satisfying
all segments of the market, paving way into new
categories, new forms and areas of mobility.

FAIRNESS

Social consciousness and citizenship, sound ethical
values and responsibility for corporate actions.



BUSINESBIGHLIGHTS




Q1 2026 - Highlights

Lowest seasonal cash absorption on record, margins at peak levels.
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Q1 2026 - Highlights
Profitability path

Q1 GROSMargin % Q1 EBITDAViargin %

31.6%

30.4%

17.6%

16.7%  16.8%
28.9%

28.3%

6 14.9%
14.6%

12.8%

25.6%
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WE ARE MORE THAN A GROUP OF BRANDSE

!

MOTO GUZZI | aprilia | aprilia @ PIAGGIO W

OUR BRANDS

Everyday, thanks to the difference of our brands,
we turn diversity into a Group. Shaping the mobility of tomorrow.

®
sceqobeo . Y



é WE ARE A BALANCED MIX OF DIFFERENTCONSUMER EXPERIENCE®RND EVERY
BRAND REPRESENTAN ASSETWITHA DEDICATEDSPACEAND ITSOWN PERSONALITY

aprilia MOTO GUZZI'

LIFESTYLE



NT OPENIN

TRIUMPHA

\

)

A

I
'MJ"‘"V

=

=

201y .

- -

By

[T
\I f\

e
sy

o

THE MOST SUCCESSFUL EUROPEAN MANUFACTURER
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Where we stand with robotics “"‘ FARWARD ..



4 4 PIAGGIO
‘) “ “ FAST
FORWARD .

| t Bnportant that users, and more importantly
bystanders d o nn@dd to adapt their behavior to
machines The most basic behavior expected of a
robot is that it w o ncdllide with you but, after that,
we learnedit is the ability to follow in a way that is
familiar and comfortable

From there we gained an understandingof other
aspectsof humanawarenesghat comesrom people
living and workingin the world with one another for
example how to travel througha door t h abeidgs
heldopen

We may be the only companyin the world withthisas
our first priority and we wishmore companiesvould
work in this direction and we look forward to
integratingour technologyn othercompaniesobots
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4 4 PIAGGIO
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FORWARD..

UN Sustainable Development Goals

As we work toward machineghat are able to
understand adapt to, and respect human
behavior we are not only advancing current
technology but we are building systemghat can
enhancehumanwellbeing improve equity, and
supportsaferand moreinclusiveommunities

Sociallyaware robotsare closelyaligned with the
United Nations SustainableDevelopmentGoals,
offering tangible contributionso global priorities
in health,innovatiopand sustainableities
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4 4 PIAGGIO
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The Intimate Space of Human Interaction

Socially Aware Robots

Understandgeople and accompanythemeverywhere
assistinghemto do more

A familiar, intuitiveand safe operatingsystenfor both
users and bystanders by encoding pedestrian

etiquetteintorobot®behaviors Aaesposs |

Sociallyaware robotsneed a deep understandingpf
humanmotionbehaviorto safely interactin intimate
and personalmannerthat people typically live and
workwithoneanother

PFFspecializesn safely operatingcollaborativerobots
in proximityto peoplethat otherrobotsavoid
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Q1 2026 - Key market demand

EUROPE
2-Wheelers (k units

+18.2%) 352

298

+11.7% e

+23.7% [EEEE]

. 2026
m Bikes m Scooters

ASEANS* More than 90% mass
2-Wheelers (m units market & cheap vehicles

3.4 (12%) 34
1.0 +6.0% 1.1
0.7 EECE7M 0.7
25 2026
Indonesia mVietnam m=Others

-4.1%

INDIX™
Commercial Vehicles (k uni}s

+27.1% 222
-

175

+24.2%

(R +27.8%

2025
u Pax

Highlights
USA
2-Wheelers (k unifs
Europe& Americas 107 ¥33%) o
European demand rebounded across all markets and segments, supported in part by s >

a favorable comparison base following the sharp decline in 1Q25 related to the
transition to EURO 5+.

In the U.S., demand posted modest growth underpinned by motorcycles, while scooters
declined for the 11th consecutive quarter.

Healthy market share performance amid a heightened competitive environment, with
share gains in Scooters and stable share in Motorbikes across both Europe and the

104 108

+3.8%

5 2026
mBikes m Scooters

Us More than 90% mass CHINA
. market & cheap vehicles| Scooters (m unifs
+15.2°7/g‘ 05
0.4
Asia Pacific

ASEANb countries showed uneven demand trends, with premium product segment
demand remaining significantly below pryaar levels across all markets.

Demand in China remained positive, continuing the improvement seen in H2 2025 and
supporting a constructive outlook for the coming quarters.

2025 2026

INDIA™
2-Wheelers (m unifs

India +264%) 56
Indiakickedoff the year with strongmomentunbuildingon 20258 gositivedemand 4.5
trend

Notably, Electriosehiclesirove growth acrossoth the Scooterand LightCommercial
Vehiclesegmentggespectivelygrowingby approximately54% and 60%.

Healthymarketshareperformancewith sharegainsin ICELCV

+36.1%

28 +20.7% 3.4

026

5 2
*Actual data & management estimates **SIAMiselata; LCV excluding-eckshaw and art, 2Wheelers excluding mopeds mBikes = Scooter
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Q1 2026 - Evolution by business

Volume evolution by businessk units) Highlights Net Sales evolution by businessa m)
The top line was primarily affected by adverse FX.
+1_50/04 Strong brand equity supported brodshsed pricing resilience. -7.8%
106.8 108.4 370.7 —_-1.6% excl. FX
' CV India 3417
Strong volume growth in both domestic and export markets, overshadowed by '
) material FX headwinds. 65.3 +5.4%
24.7 +31.2% 324 68.9

CV EMEA & Americas -
+8.3%

Healthy performance in both\®heeler and 4Wheeler, offset in part by FX

BN 11 80 headwinds.
+15.6% 2W India :
Healthy volume performance, offset by significant FX headwinds. -20.7%

47.3

2W Asia Pacific
Performance impacted by severe FX headwinds and by soft demand for premium
products.

-10.6%

2W EMEA & Americas

Backendloaded start to the year, with séfl laggingstrong seltout trends

primarily reflecting: 190.7
40.3 -deal ersdé inventory containment,
Of which Of which
Americas 3.6-10.7% Americas 20.9 (+1.4%;
Average revenue per unit held up well, reflecting pricing discipline, product portfolio
enhancements and the premium positioning of our brands.

- late-quarter model changeovers and new product launchporting a seHin
2025 2026 2025 2026

ramp-up from Q2.
2-Wheelersill EMEA & Americasll Asia Pacific India Light CommerciaVehicles [l EMEA & Americas/  India

-11.7%
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Q1 2026 - Evolution by product

Volume evolution by productk units) Highlights Net Sales evolution by produgt a m)

Top line decline mostly reflecting negative FX. Strong brand equity and product line

0 up supported average revenue per unit amid market pressures. -7.89
106.8 +1.5% 2 108.4 P supp 9 P P 370.7 1.8%
341.7
49.7
-7.4%
280 .80% 361 46.0
71.7
9.8 Bikes +9.6% 78.7
' +4.3% Heal thy performance despite dealersd inventoryl containment and FX he
' supported by Apriliads strong start to the year, building on positiyv
2025. 69.0
Stable pricing amid heightened market competition. +3.0% 711
- 0,
10.0% Scooters
Negative performance mostly reflects weak demand in uppEnium segment in -19.0%
APAC, sharply lower demand in the US, and the timing of new prodire} wéich is
skewed toward Q2.
Average revenue per unit and margins held up, underscoring the strength of our
lifestyle brands.
2025 2026 2025 2026
&t p.p. &t p.p.
Vs. 2025 Vs. 2025
| Scooters, WBike, Light Commercial Vehicles 13.5% +0.1p.p
9.4% +0.2p.p. Kickscooter Spareparts,accessorie& 208%  +2.2p.p.
33.3% +7.1p.p. Bikes other 23.0%  +3.7p.p.
57.3% -7.3p.p. 42.7% -5.9p.p.
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